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Product Innovation

The NSG Group is a global leader in manufacturing excellence
and innovation, notably in the areas of glass melting, glass
forming by the float process, online coating and complex shaping
technology, especially for automotive windshields and backlights.
The Group invested ¥12,071 million in R&D in FY2010.

The Group owns or controls approximately 4,000 patents and
patent applications, predominantly in the fields of float glass
production and processing and automotive glazing and also in
the Information Technology field, and has access under license
to patents held by third parties. The Group has also been active
in selective licensing of its patents and technology, in the areas
of online coating, encapsulation (of automotive glazing) and

rain sensors for automotive glazing.

Awards for quality and marketing

Building Products

« Certified LEED® Gold Award: for Huntington Center
Toledo OH (USA)

* GO9 Awards Health & Safety initiative of the Year (UK)

Pilkington energiKare™ Highly Commended in the Housebuilder
Awards 2010 (UK)

« Best of the Best 2010 award for brand design to Cebrace
joint venture (Brazil)

« Building products Brazil - Modern Customer — Excellence
in Customer Services award: in the Home and Building
category (Brazil)

« Building Products UK — GO9 Awards Glass Project of the
Year for Pilkington Planar™ in Dragon Hall (UK)

« Pilkington China — finalist in the Sustainability category
of the British Business Awards Expo 2010 (China)

Automotive
- Ford award ‘Best South America Supplier for Exterior
and Stamping’ in 2010 (Brazil and Argentina)

- Toyota cost excellence performance award and cost
achievement performance certificate (Brazil)

« VW-Group Formel-Q qualification and ‘A-Level Supplier’
awarded to Pilkington Automotive Aken (Germany)

« 2010 Honda Development Award for the Complex WS
Development (Japan)

Specialty Glass
« Tarui site awarded 1ISO9001/14001 certification (Japan)

« Nanox Philippines — Clark award for investment innovation
(Philippines)

« NEC infrontia best supplier award to Nanox (Philippines)

US ‘Green Building’ Award

The LEED® green building
certification program is

the nationally accepted
benchmark for the design,
construction, and operation
of green buildings in the
United States.

Huntington Center, Toledo OH, USA.
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Shareholders

In communicating with our shareholders, potential
investors, the financial community regulatory
authorities and the media, our aim is to report

in a transparent, timely and accurate manner.

Our overriding objective is to provide as much
information as possible to help our shareholders
and potential shareholders understand our
strategy and performance, to enable them to
take investment decisions.

Annual and Interim reports are produced in both Japanese and
English and widely distributed to stakeholders who may have an
interest in our performance. These documents are also made
available on our websites.

The Group Chief Executive and Group Finance Director make
regular reports to the Board on investor relations and on specific
discussions with major shareholders. The Board receive copies
of all research published on the Group. Shareholders have

an opportunity at the General Meeting of Shareholders to ask
questions of the Chairman and the Board.

Our Investor Relations (IR) Policy reflects our aims to be open
and fair and to comply with corporate ethics. The NSG Group
is listed on the Tokyo Stock Exchange (TSE) and the Osaka
Securities Exchange and we disclose information in line with
the TSE ‘Rules on Timely Disclosure of Corporate Information
by Issuers of Listed Securities’.

Where information does not fall under the category of timely
disclosure rules, our policy is to communicate it swiftly and
fairly, once it has been determined that the disclosure of such
information is beneficial to investors.

Communicating our strategy

In November 2010, we announced our Strategic Management
Plan that sets the course for the NSG Group over the next three
years. It replaces the Medium-term Plan issued in November
2006, which is now coming to the end of its term. The new Plan
covers FY2012 to FY2014, but we are beginning implementation
immediately.

The objective is to take the NSG Group to the next level of its
development, building on progress on our ‘Phase 1’ priorities and
leveraging our technology into growth opportunities. The Plan
places important emphasis on our commitment to Sustainability
and our intention to develop a sustainable enterprise.

Around 200 financial analysts attended a briefing session

held in Tokyo in November at which Craig Naylor, President and
CEO, presented and explained the Plan. We regard the Strategic
Management Plan as a ‘dynamic document’ and will update

the market annually on progress.

Strategic Management Plan objectives

To take the NSG Group to the next level in its development, by:

« Maximizing profitable growth while reducing our net debt/
earnings (EBITDA) ratio

Ensuring highest standards of ethics, safety, environmental
responsibility and Sustainability in all our activities

< Being innovative in everything we do

Communicating our performance

We report our results on a quarterly basis. We hold half-year
and year-end financial results briefings for securities analysts
and investors in Japan, with further communications in the
intervening quarters. The CEO and Group Finance Director
(GFD) personally present and discuss financial results, charting
our progress against our strategy and the future outlook for

the Group.

Supplementing this, the GFD and IR team give background
briefings to analysts and investors following the release of
financial results. From time to time, we arrange visits to our
operations, to enable analysts to see for themselves.

Over the past year, we have continued our focus on non-financial
aspects of our performance relating to Sustainability. The current
report is an important channel for communicating our progress.
Our Sustainability Report is made available to shareholders

in both English and Japanese versions, with additional data
available on our website.
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International shareholder base

9%

of our shareholders are based outside Japan.

Evolving shareholder composition

A major issue for us has been the significant changes in
shareholder composition over the past three years. The acquisition
of Pilkington plc in 2006 transformed NSG from a regional
Japanese glass company to an international group headquartered
in Tokyo. Following the acquisition, the proportion of non-resident
foreign corporations and foreign individuals owning NSG Group
shares has risen markedly.

We have consequently expanded our global IR effort to meet the
requirements of shareholders and potential investors around the
world, including a range of additional publications, some of which
are published in both Japanese and English. Details can be found
on page 45 of this Report and on our website. We organize ‘road
shows’ for analysts, investors and potential investors outside
Japan, when appropriate.

Distribution of NSG Group shareholders
(as at 30 September 2010)

@ Financial institutions 33.75%
Securities companies 3.77%
Other corporate entities 4.30%
Foreign companies/individuals 35.75%
Other individual investors 22.27%

@ Treasury stock 0.16%

More details on our Investor Relations can be found at
www.nsggroup.net/ir/

Strategic Management Plan
Key elements
Strengthen existing portfolio A
Access new geographies

Extend portfolio
M&A

New glass applications, e.g. OLED lighting

Beyond Flat Glass e.g. battery separator BEYOND
TRADITIONAL
FLAT GLASS
Winning value chains
Selective moves toward consumer
Defend strong market position STRONG CHANNELS
TO MARKET
Solar TEC Glass
I.LJ‘I)tra thin float for displays NEW VALUE-ADDED
we PRODUCTS/APPLICATIONS

Auto solar control/switchable glazing etc.
SLA® lens arrays

Expand in key emerging markets
Leverage global position/
brand/patents etc.

Build organizational capability

EXPANSION INTO EMERGING MARKETS

Address underperforming
business segments
Energy usage

Strategic sourcing

R&D effectiveness

IMPROVE BUSINESS COMPETITIVENESS
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We purchase materials, goods and services from over 20,000
suppliers worldwide. Our Supplier Code of Conduct and related
audits help ensure that our suppliers understand and comply

with our standards.

Suppliers

As part of our Sustainable Procurement Program,
we operate a Supplier Code of Conduct. It outlines
behaviors, processes and procedures which

we observe as the standards we expect from

our suppliers.

Our manufacturing processes use materials,
products and services procured from around
20,000 suppliers throughout the world. Our
suppliers are therefore crucial to the achievement
of our Sustainability objectives. To manufacture
and supply superior quality glass products to our
customers, we aim to build strong relationships
with suppliers that are based on a framework

of trust, cooperation and Sustainability.

Our Supplier Code of Conduct

The wide range of issues addressed in the Code reflect the
many and diverse activities in which our suppliers are involved.
Wherever possible, the Code defines a fair and common-sense
approach to doing business, while incorporating all relevant
legal requirements.

The content of the Code also takes into account our Values and
Principles, particularly the emphasis on safety, taking personal
ownership for our actions and communicating with openness
and involvement. It is the responsibility of all of our suppliers
to follow the principles of this Code to ensure compliance with
our requirements.

The standards we expect

We expect our suppliers to achieve and maintain high standards
throughout the supply chain, but particularly with regards to
the following:

Ethical behavior
Our suppliers must accept personal responsibility for behaving
professionally, ethically and with integrity and fairness.

Social behavior - human considerations in the workplace
All our suppliers must conform to the relevant International Labor
Organization Labor Standards as a minimum requirement.

Environmental behavior

Our suppliers must recognize the crucial importance of their
role in reducing environmental impact. They must play their part
in creating a prosperous and sustainable future by continually
seeking to achieve best practice in environmental protection.

Audit

Key elements of the code now form part of our supplier audits.
A team of 10 supplier development engineers, covering all
regions, is responsible for validating compliance. Around 120
selected suppliers have been audited this year and have been
subjected to these additional checks.

During 2010 we launched an audit program and
in 2011 it is our intention to more than double
the size of our Supplier Development function
to further accelerate this program.
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Selected suppliers currently being audited

120

Around 120 selected suppliers are currently
being audited and will now be subjected to
these additional checks. Any that fall short
will be given an improvement program.

Around 10 percent of those audited have been found to fail to
meet our expectations on some of the criteria. These suppliers
have now been requested to implement an improvement plan
that will be subject to validation within a maximum of 12 months.
Those that fail to implement the agreed action plan will be
removed from our supplier list.

Communication and Cooperation

In line with our Sustainability Policy, we communicate with

and work constructively with our suppliers and governments,
regulatory agencies, the scientific community and other relevant
stakeholders, to develop and encourage business and community
practices that make progress towards the common aim of
sustainable development.

We expect our suppliers to uphold the same standards in dealing
with their own suppliers, contractors and sub-contractors — and
to be able to provide evidence of this if requested.

Supplier-related activities

Our procurement activities and projects demonstrate our
commitment to Sustainability. Where possible, we implement
them across our operations in all regions. Good practice is
shared through Global Procurement Category teams and spread
throughout the Group. We are able to leverage our Global
Procurement function to achieve this spread of good practice
effectively and efficiently.

Recycling

In the Automotive business line, all supplied materials are
registered in the global IMDS (International Material Data System)
to ensure that the Group has complete visibility of material
content to identify hazardous materials and also the opportunity
for recycling. This data is shared openly with our automotive
customers, to support their own recycling efforts.

More details on our Supplier Code of Conduct can be found at
www.nsg.com/sustainability

Silver Pastes

We use silver pastes in our Automotive Business Line as

an electrical conductor on automobile backlights. We have
introduced recycling schemes in all manufacturing plants
for the cloths and containers used with the silver paste.
Our suppliers are able to reclaim a significant amount of the
waste silver for reuse in their own production operations.

Transportation

Glass is a bulky material and transport between locations is

a significant contributor to CO2 emissions. We are working with
transportation providers to ensure that they operate cleaner
and more efficient trucks to reduce the environmental impact.
We are increasing our weighting of environmental factors when
selecting our transportation partners.

Polyvinyl Butyral (PVB)

PVB is used to manufacture laminated glass, mainly for
automotive windscreens. PVB trims from the edges of the
laminated glass are returned to PVB suppliers to be recycled

in their manufacturing processes. In 2010 around 2,000 tonnes
of PVB trim was returned to our suppliers or other recyclers

to be reused.

Packaging

We use a significant quantity of wooden packaging in our
operations. Wood is seen as a sustainable material and we are
working with all our suppliers of wooden packaging to ensure
that they have programs to ensure the responsible re-planting

of timber and that they have recognized certifications for chain of
custody for timber. We also work with our suppliers to design our
wooden packaging so that it can be reused in our operations.

Maintenance parts

We have developed detailed processes to encourage the repair
of used maintenance parts, such as motors. Usually, these
repairs are carried out by suppliers local to our plants to minimize
transport. In 2010 we repaired more than 3,000 spare parts
rather than buying new components.

Water management

We seek to minimize our water consumption by working

with suppliers to recycle water and to install advanced water
treatment facilities. This not only reduces the consumption
of water itself but also the chemicals used in the treatment
of the water.
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Communities

We employ around 28,500 people, with principal
operations in 29 countries throughout Europe,
Japan, North and South America, China and
South and South East Asia. We do this in over
500 separate facilities worldwide — some large
and some small. Each has an impact on the
community in which it is based, by providing
employment, investment and other benefits,

but also having an impact on the environment.

An important element of our Strategic Management Plan

is further expansion Into emerging markets. The effects of

such investments on our communities are generally beneficial,
bringing additional employment and economic benefits. For
every investment we make, an impact assessment is conducted
to ensure we understand and manage the likely effects on the
community, the environment and the local economy.

As a responsible and often prominent member of the
communities in which we operate, we believe it is important
to be involved actively by leveraging our core business and
management resources to help to address local issues.

Aims and objectives

We want our operations to function in healthy, thriving communities
and to be seen as a good neighbor to those communities.

We know that if we want to operate effectively and to be able to
expand or change when the time is right, we need the goodwill
that comes of being an active supporter of the community.

In addition to our business investments, helping to sustain
local operations, we also invest in the communities in which
we operate. We aim to help through direct cash donations to
charities and other projects or through in-kind resources — to
improve the health of the community or tackle specific social
issues. We operate programs that assess and manage the
impacts of our operations on communities, including entering,
operating and exiting.

We also involve our staff in providing a lead in developing our
relationships with the communities in which we operate. This
can take the form of matching contributions raised by staff
or allowing staff time to make personal contributions of time
and effort in local projects.

Community action

Disaster relief

¢ In Poland, the NSG Group made a significant donation to the
Sandomierz Foundation, for the relief of families affected by
severe flooding in the area.

< A fundraising campaign was organized by employees across
South America to help families affected by the 2010 Chile
earthquake with donations of food, clothing and furnishings.

« Employees at the Group’s plant Mexicali went to the aid of
local families left homeless by a major earthquake which hit
Mexico and Southern California in April.

< In Italy, our San Salvo employees have raised €70,000 to
help rebuild a school devastated in the LAquila earthquake
of April 2009.

Support for education and training
« NSG Group sponsored a delegate from Japan to the 2010
‘One Young World’ summit, held in London (UK).

< Sponsors of the Royal College of Art Vehicle Design Award (UK).

< Nippon Sheet Glass Foundation for Materials Science and
Engineering (Japan).

< Sponsors of the Arkwright Scholarship scheme for students
of technology (UK).

Cooperation with business groups

« Supporter of the Sumitomo Foundation (Japan).

« Membership of Business in the Community (UK).

« Nippon Keidanren 1 percent Club (Japan).
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Our business in Argentina, VASA, sponsors the “Fundacion
Impulsar” charity, helping young people build their own
businesses. In 2009, the Prince’s Youth Business Initiative
named Juan Ramén Nufiez, Young Entrepreneur of the Year.
He received the award from HRH The Prince of Wales.

Employee involvement

Our employees are encouraged to participate in their local
communities and appropriate community organizations, either

on an individual basis or with help from the Group. As needs

vary from community to community, each of the Group’s business
units has some flexibility to identify the most appropriate way

to grow with their respective communities.

We believe that, as well as generating goodwill in the community,
involving employees in community projects can also help their
development as potential managers and team leaders.

Impact of the economic downturn
on our communities

Like many companies, we have been affected over the past year
by the unprecedented global downturn, which has significantly
impacted our trading and investment. We have also had to
restructure the Group to match our capacity and output to that
of our customers. That has led to over 6,000 people leaving the
Group since June 2008, with consequences for individuals and
the communities in which they live.

Where we have sold businesses to other companies as going
concerns, the impact on employment has been relatively low.
However, in some parts of the world we have had to announce
the closure of whole plants or, in some cases, ‘mothballed’ lines,
awaiting the upturn. In all cases, we have made special efforts to
mitigate the effects, through counseling and special assistance
in relocation for staff leaving the Group and direct support for
communities affected.

We made direct contributions to local
communities totaling around ¥1 billion in FY10

In FY10, we made contributions worth around ¥99,903,000
(approx. €799,224) to our local communities. Our grants helped
the arts, medicine, welfare, job creation and urban renewal.
This is down by 11.5 percent on the total in the previous year.
By region, Europe and Japan accounted for 84 percent of this
total. The bulk of the remainder was spent on activities in
South America and South East Asia.

Community action in Sandomierz, Poland

In May 2010, our plant at Sandomierz in
Poland was surrounded by flood water when
the river Vistula burst its banks. The local
town was inundated to a depth of more

than five meters and more than 150 of our
employees lost almost everything they owned
as the waters rose to roof level.

We subsequently made a substantial
donation to the Sandomierz Foundation to
help with rebuilding and the rehousing of all
families affected by the floods in the area.

The Group’s Sandomierz facility at the height
of the flooding. The plant has since resumed
normal operations.
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Global Reporting Initiative (GRI) Index

As a global business, we have chosen to assess our performance
against the GRI (Global Reporting Initiative). The GRI aims to
promote common conventions and to enable comparability, such
as currently exist in financial reporting, in corporate reporting on
economic, environmental, and social performance.

We believe the GRI approach is consistent with our aim to make

We have self-declared our reporting to be Application Level B
(Self-declared). We intend to be able to report further progress
in our 2011 Sustainability Report, to be published in early 2012.
We report our financial, social and environmental performance
via three main channels:

« NSG Group Annual Report 2010 (AR)

steady incremental progress on improving our Sustainability
performance and its criteria are a good match with our own
Sustainability objectives.

* NSG Group Sustainability Report 2010 (SR)
« NSG corporate website, www.nsg.com (Web)

The table below shows where to find information on our
performance on the criteria on which we are reporting this year.

GRI Where to find GRI Where to find
Indicator Criteria this information Indicator Criteria this information
1 Strategy and analysis 3.12 Table identifying the location of the Standard Pages 42, 43
1.1 Statement from the most senior decision- SR Page 6 Dlsclbosures n :)hlg rkeporl’:. Ide?]t'?f t”he page
maker of the organization about the relevance numberfs orc\;ve inks where the following
of Sustainability to the organization and c¢an be tound.
its strategy. 3.13 Policy and current practice with regard to Self declared at
1.2 Description of key impacts, risks and Pages 6-9, 15 seeking external assurance for the report. ERI /lx%phcatlon
opportunities & Web evel b.
No external
2 Organization profile assurance was
2.1 Name of organization. Page 45 E(;Jr:?rjt(ier?gfor this
2.2 Primary Brands, products and services. Page 2 period.
2.3 Operational structure of the organization, Pages 2, 3 4 Governance
including main divisions, operating & AR —
companies, subsidiaries, and joint ventures. 4.1 Governance structure of the organization. Page 12
2.4 Location of organization’s headquarters. Page 45 4.2 Indicate whether the Chair of the highest Page 12
- — governance body is also an executive officer. & AR
2.5 Number of countries where the organization Page 4 — -
operates, and names of countries. 4.3 For organizations that have a unitary board AR & Web
- structure, state the number of members
2.6 Nature of ownership and legal form. AR of the highest governance body that are
2.7 Markets served (including geographic Pages 4, 5 independent and/or non-executive members.
breakdown, sectors served, and types of State how the organization defines
customers/beneficiaries). independent’ and ‘non-executive’.
2.8 Scale of the reporting organization. AR 4.4 Mechapisms for sharehqlders anq em_ployees Pages 33, 36
A . - to provide recommendations or direction to
2.9 Significant changes during the reporting AR the highest governance body.
period regarding size, structure, or ownership. - -
. - . . 4.5 Linkage between compensation for Web
2.10 Awards received in the reporting period. Page 35 members of the board, senior managers,
3 Report parameters and executives and the organization’s
. - erformance.
3.1 Reporting period. Page 42 a6 E | for the board Web
. i t t
3.2 Date of most recent previous report. Page 42 Cg%?ﬁstssesfl{:]&?:; z:)rre aioig:(rj. 0 ensure N
3.3 Reporting cycle. Page 44 4.7 Process for determining the qualifications Web
3.4 Contact point for questions regarding the Page 45 and expertise of the members of the board
report or its contents. for guiding the organization’s strategy on
3.5 Process for defining report content, including:  Page 44 economic, environmental, and social topics.
Determining materiality; Prioritizing topics 4.8 Statements of mission or values, codes of Pages 8, 9
within the report; and identifying stakeholders conduct, and principles relevant to economic,
the organization expects to use the report. environmental, a_nd_ social perfo_rmance and
36 Boundary of the report. Page 44 the status of their implementation.
[ 4.9 Board procedures for overseeing the Pages 12, 13
3.7 g:abtguir&);rspgfc;f;]cel:'rglt:rttlons on the scope Page 44 organization’s identification and management & Web
y port. of economic, environmental, and social
3.8 Basis for reporting on joint ventures, AR performance, including relevant risks and
subsidiaries, leased facilities, outsourced opportunities, and adherence or compliance
operations, and other entities that can with internationally agreed standards,
significantly affect comparability from period codes of conduct, and principles.
to period and/or between organizations. 4.10 Processes for evaluating the board’s own Web
3.10 Explanation of the effect of any re-statements  Not applicable performance.
gzénzﬁ;mrzgggn%r%"rds&wree?:tftreﬁgz?s' 411 Explanation of whether and how the Web
. precautionary approach or principle is
3.11 Significant changes from previous reporting Pages 6, 7 addressed by the organization.
periods in the scope, boundary, or 4.12 Externally developed economic, Web

measurement methods applied in the report.

environmental, and social charters,
principles, or other initiatives to which the
organization subscribes or endorses.
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GRI Where to find GRI Where to find
Indicator Criteria this information Indicator Criteria this information
4.13 Memberships in associations or advocacy Web Product and service labeling
organizations. PR3 Type of product and service information Web
4.14 List of stakeholder groups engaged by Pages 8, 9, required by procedures, and percentage
the organization. & 32-41 of significant products and services subject
4.15 Basis for identification and selection of Pages 8, 9, 44 to such information requirements.
stakeholders with whom to engage. Customer satisfaction
4.16 Approaches to stakeholder engagement, Pages 32-41 PR5 Practices related to customer satisfaction, Web
including frequency of engagement by type including results of surveys measuring
and by stakeholder group. customer satisfaction.
4.17 Key topics and concerns that have been Pages 32-41 Marketing communications
L?)'fvetiéhc:?ufr:}zsgtaigﬁhﬁﬁﬁii”%ﬁ%i?fgt{hﬂg PR6 Programs for adherence to laws, standards, Web
Kev topics %nd concerns inclzdin throush and voluntary codes related to marketing
'tsyre %rt'n ’ g g communications, including advertising,
! porting. promotion, and sponsorship.
Economic Labor practices and decent work
Disclosure on management approach. Page 10 Disclosure on management approach. Page 11
Economic performance Employment
EC1 Direct economic value generated and AR
A B ° . LA1 Total workforce by employment type, Web
distributed, including revenues, operat'lng employment contract, and region.
costs, employee compensation, donations
and other community investments, retained LA2 Total number and rate of employee turnover Web
earnings, and payments to capital providers by age group, gender, and region.
and governments. Labor/Management relations
EC2 Fmanmal_lmpllcatlons and chgr rlysks a‘nq. Page 15 LA4 Percentage of employees covered by Web
opportunities for the organization’s activities collective bargaining agreements
due to climate change. — - > — -
Envi LAS Minimum notice periods regarding operational Web
nvironment changes, including whether it is specified in
Disclosure on management approach. Page 10 collective agreements.
Materials Occupational health and safety
EN1 Materials used by weight or volume. Pages 28, 29 LA7 Rates of injury, occupational diseases, Pages 32, 33
& Web lost days, and absenteeism, and number & Web
EN2 Percentage of materials that are recycled Pages 28, 29 of workerelated fatalities by region.
input materials. & Web Training and education
EN3 Direct energy consumption by primary Pages 28, 29 LA10 Average hours of training per year per Web
energy source. employee by employee category.
EN4 Indirect energy consumption by primary source. Web LA11 Programs for skills management and Web
. lifelong learning that support the continued
EN5 g:gfgfyf_g?gﬁg qu:]e :g (é?:;;:tr;atlon Web employability of employees and assist
iciency improv . them in managing career endings.
Water LA12 Percentage of employees receiving regular Web
EN8 Total water withdrawal by source. Web performance and career development reviews.
Emissions, effluents and waste Human rights
EN16 Total direct and indirect greenhouse Page 31 Disclosure on management approach. Page 10
gas emissions by weight. HR1 Percentage and total number of significant Web
EN17 Other relevant indirect greenhouse Web investment agreements that include human
gases by weight. rights clauses or that have undergone
EN19 Emissions of ozone-depleting Web human rights screening.
substances by weight. HR2 Percentage of significant suppliers and Page 38
EN20 NOx, SOx, and other significant air Page 31 gon;rac;or?_tn’i}; ga\(/jeatértl%erg(t)gﬁ screening
emissions by type and weight. n human rig n ons en.
EN22  Total weight of waste by type and Page 30 Society
disposal method. Disclosure on management approach. Page 11
EN23 Total number and volume of significant spills. Web Community
EN26 Initiatives to mitigate environmental impacts Web S01 Nature, scope, and effectiveness of any Web
of products and services, and extent of programs and practices that assess and
impact mitigation. manage the impacts of operations on
Compliance communities, including entering, operating,
and exiting.
EN28 Monetary value of significant fines and Web Public polic
total number of non-monetary sanctions policy
for non-compliance with environmental S05 Public policy positions and participation Web
laws and regulations. in public policy development and lobbying.
Product responsibility Anti-competitive behavior
Disclosure on management approach. Page 11 SO7 Total number of legal actions for anti- AR
Customer health and safety competitive behawor, antl-tr‘ust, and
monopoly practices and their outcomes.
PR1 Life cycle stages in which health and safety Web Comoliance
impacts of products and services are Ld
assessed for improvement, and percentage S08 Monetary value of significant fines and AR

of significant products and services
categories subject to such procedures.

total number of non-monetary sanctions for
non-compliance with laws and regulations.
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Approach to reporting

This Report forms part of our non-financial performance
communications and reflects Group, regional and site-level
reporting. Unless otherwise stated, the Report covers those
businesses over which the NSG Group has management control.

Data relating to the environmental performance of Group
operations covers 31 float and five rolled glass sites. Joint
venture sites where we do not have operational control are
excluded. All Building Products, Automotive and Specialty Glass
downstream processing are also included in the reporting.
Safety statistics shown cover our ‘workforce’ (employees and
permanent contractors).

Our environmental and social performance is of interest to our
stakeholders and important to our business success and we
have been reporting on these matters since 2002, in successive
environmental, social activity, or CSR reports.

We published our first Sustainability Report in 2009, when

we decided to widen our reporting to cover all aspects of
Sustainability. In June 2009, we published our Group Sustainability
Policy, setting our Sustainability agenda, and in December 2009
established a Group Sustainability Committee to direct, coordinate
and monitor our efforts to improve our approach to Sustainability.

In 2010, the Board agreed specific Sustainability targets
for the Group. These are shown on page seven of this Report,
along with an account of our progress towards them.

In the past year, Nick Shore was appointed as the Group’s first
Director of Sustainability. Nick Shore chairs the Sustainability
Committee, which is leading our efforts to ensure that the
principles of sustainable development are embedded in all

of the Group’s activities. We will report further on our progress
in our 2011 Sustainability Report, which will be published in
early 2012.

This Sustainability Report has been prepared in accordance with
the Global Reporting Initiative (GRI) G3 Sustainability Reporting
Guidelines, which provide a globally recognized framework for
reporting on an organization’s economic, social and environmental
performance and responsiveness. We have self-declared our
performance at application level B.

To keep the size of the printed report to a minimum, we have
included additional information, charts and tables covering our
performance on the Sustainability section of our website.

The printed report can also be downloaded from our website
at www.nsg.com/sustainability.
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Further information

We produce a regular flow of publications intended to provide
current and potential investors with as much information as
possible about the Group, the industries in which we operate
and the organization, strategy, targets and progress of the
Group. The range of these publications is shown below.

Publications

=

The Way
we do Busine

FSC

Recycled
su

Annual Report and Accounts 2010
Published annually in July, covering the financial

performance of the Group in the previous financial

year. Editions in both English and Japanese.

To our Shareholders

Published twice a year, in June and December,
designed to keep shareholders informed of
progress against our strategy. Editions in both
English and Japanese.

Pilkington and the

Flat Glass industry 2010

Published annually in November. Detailed
analysis of the world’s Flat Glass industry and
the NSG Group’s position within it. Published
in English.

The Way we do Business

Produced for Group employees in all of the
languages in which the Group operates,
summarizing the main points of the Group’s
Code of Conduct.

Company information
(as at 31 March 2010)

Company name: Nippon Sheet Glass Co., Ltd.
Unified global brand: NSG Group

Head office: 5-27, Mita 3-Chome, Minato-ku, Tokyo 108-6321 Japan

Established: 22 November 1918

Capital: ¥96,147 million (see note)

Total assets: ¥933,721 million

Net sales: ¥588,394 million (consolidated)
Employees: 28,500

NSG Group companies: 243

Web www.nsggroup.net/ir/annual.html

Note: ¥116,449 million as at 30 September 2010, following share issuance

Websites

NSG Group Corporate website (English)
www.nsg.com

NSG Group Corporate website (Japanese)
WWW.Nsg.co.jp

Commercial website (Building Products and Automotive)
www.pilkington.com

Sustainability contact
www.nsggroup.net/contact
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from post-consumer collected waste. Revive uncoated is manufactured
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Nippon Sheet Glass Co., Ltd.

Head Office: 5-27, Mita 3-chome, Minato-ku,
Tokyo 108-6321 Japan

Telephone: +81 3-5443-9477

Email: www.nsggroup.net/contact

www.nsg.com




